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Green Option – 
Cancelling room cleaning with the digital guest directory 

www.betterspace360.com

Prominently on the start screen of the digital guest directory, guests of the VdK Kultur- und Erholungshotel Zum 
Hallenberg find the option to cancel room cleaning. With just one click, guests can cancel the room cleaning service 
when not needed. This way, around 50 room cleaning services per month are cancelled using the digital guest 
directory better.guest. This saves resources such as water and electricity, which improves the hotel‘s environmen-
tal balance and at the same time reduces costs for the hotel. The monthly savings are higher than the cost of the 
software license for the digital guest folders. 

This way, the hotel refinances the smart guest di-
rectories with the integrated Green Option. In addi-
tion, the restaurant is always well utilized due to the 
vouchers for a cancelled room cleaning services. As 
a thank you, guests receive a voucher for a cup of 
coffee and a piece of cake in the restaurant.
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Success Story

Increased turnover in the restaurant thanks to the 
digital guest directory 

115 % ROI with the
Green Option

Guests of the Best Western Plus Bierkulturhotel Schwanen find all important information about the hotel as well as 
special arrangements and offers directly on the start screen of the digital guest directory better.guest. On average 
80 % of the guests use the digital guest directory and inform themselves about the hotel. The most clicked cate-
gory is the hotel restaurant with 40 %. This is reflected both in the increasing number of visitors and in the turnover

Within one year, the hotel has increased its turnover 
in the hotel‘s own restaurant by 10 %, thus boosting 
its turnover by about 60,000 €. This means that the 
entire hardware costs and software license fees 
for three years have been amortized within a few 
months. The monthly profit is 13 times higher 
than the expenses.
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Success Story

Quick refinancing of the digital guest directory 
with advertising partners 

From day one, the ART-Hotel Braun has generated more income from the rental of advertising space than the  
software license for the digital guest directory costs. This means that there is no financial burden for the hotel. 
Among other things, the hotel has found advertising partners with restaurants who pay between 0.50 and 1.00 Euro 
per month per digital guest folder. In return, they are provided with advertising space on the in-room tablets. 

The more advertising partners are involved, the hig-
her the income generated with the in-room tablet. 
The hotel immediately covered 100 % of the costs 
of the digital guest directory by integrating the ad-
vertising partners and generated an additional 
50 % revenue.

Success Story

Increase in sales thanks to the digital guest directory 
and integrated booking tool 

Mthly. 50 % more revenue 
with advertising partners

Guests of the Rhön Park Hotel Aktiv Resort can easily book wellness treatments, massages or beauty treatments 
directly from their hotel room via a digital guest directory. The hotel uses the digital guest directory to generate 
around 50 appointments per month in the wellness area. The hotel thus benefits from additional income of over 
22,000 € per year in the wellness area. The total costs for the booking tool for one year have paid for themselves 
within one month.

In addition, the administrative effort associated 
with a booking is minimized. The professionalism 
of the booking request processing has also increa-
sed significantly, the error rate has decreased 
while the guest satisfaction has increased. 
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